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Origin Story
For years, investments in multicultural and inclusive 

segments have been held back in large part by the lack of 

measures proving the value of culture and inclusion in 

communications.

The Cultural Inclusion Accelerator Ê, decoded the 

incremental value of deeply connecting with all consumer 

segments through cultural relevance in ads and content 

with an innovative industry measure called CIIMÊ, the 

Cultural Insights Impact Measure Ê followed by the DEI 

Accelerator Ê helping marketers understand the value of 

DEI reflections in ads , and the Diverse Media 

Accelerator Ê, gauging the multiplier effect of diverse -

owned & targeted media .

culturalinclusionaccelerator.com

https://culturalinclusionaccelerator.com/


Hispanic Media Viewers Have 

Highest  Expectations



56%

Source: 2022 Cultural Inclusion Accelerator ϰTracker (n=7000). 
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Hispanics Feel Invisible & Stereotyped
More than any other Multicultural segment

Hispanic consumers 

believe that they are 
under -represented or not 

represented at all in shows

Hispanic consumers 

perceive more 
stereotypical 

representation in shows 

than any other segment
77% 75%



Hispanic Representation 

based on on -screen 

casting 13%

Source: Gracenote Inclusion Analytics 2021

Hispanic 
Representation

7%

Hispanic Representation 
without Spanish Language 

Broadcasting

Not Enough Representation esp. 
in English Media



Cultural Insight Impact Measure Ê

Culture Matters in Advertising & 

Programming



Cultural relevance is defined by a 

consumerõs own perceptions of culture 

in communications.

CIIM measures every ad and 

program across 7 segments through 10 

key cultural attributes

Positive 
Reflections Authenticity

Cultural 
Respect

Cultural 
Celebrations

Cultural 
Pride

Role 
Models Cultural 

Identification

Cultural Values

Unbiased Cultural Representation

CIIM TMMeasures Consumersõ 

Perceptions of Cultural Relevancy in 

Advertising and Programming



78%

22%

Q1 2022 Study Universe: 5 categories, 6 Brands, 4 MC segments, 34 cases 

Culture Really Matters for Growth in Advertising
Re-validated CIIMϰattribution demonstrates that Cultural Relevance is a major contributor to ŀŘǎΩsales performance

Among Hispanics, Cultural 

Relevance as measured 

by CIIM TM, combined 

with the persuasiveness it 

creates, accounts for 78% 

of campaignsõ sales lift

Culture Drives Sales Lift

8culturalinclusionaccelerator.com

Culture Improves Ad Effectiveness

2.8xBrand Growth

+66%Brand Trust

Other campaign effectiveness 

factors, i.e.: media weight, brand 

equity, offer, etc.

https://culturalinclusionaccelerator.com/



